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About Us

1.1 About ATMATA SECTION 01
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1.1 About ATMATA

The ATMATA initiative is a measure of the outcomes of learning in university education, one of the initiatives that Najran University
aims to implement in order to contribute to the achievement of the national transformation program 2020 and the vision of the
Kingdom of Saudi Arabia 2030 by achieving the strategic objective (curriculum development, education and evaluation) Across a
range of stages. The first phase consists of two main axes: building the technical designs needed to build the measuring system and

the establishment of a suitable infrastructure for the system in order to achieve the general objectives of the initiative namely:

« Dissemination of the culture of measuring learning outcomes within the framework of academic programs in Saudi universities.
« Developing modern mechanisms to evaluate learning outcomes that fit the needs of academic programs in Saudi universities
- Developing a computer system to measure the learning outcomes of academic programs in Saudi universities

- Develop an intelligent system to propose possible improvement plans based on measuring learning outcomes

The importance of the initiative as it focuses on the heart of the educational process is the continuous improvement and improve-
ment and to bridge the gap between the academic programs and the labor market by measuring the achievement of learning
outcomes and labor market needs and finding strengths and weaknesses and providing information on the progress of the
educational process that enable senior management (at different levels) Academic programs, colleges and universities, the Ministry

of Education)) from making strategic decisions to improve the educational process.
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Brand Basics

2.1 Logo Elements

The ATMATA corporate logo is playing role as representative of our initiative, our people, and our brand to the world. The logo is a
valuable corporate asset that must be used in the proper and approved way. Our corporate logo is building block of our corporate
identity that ensure our strong existence and represents our company, our people, and our brand to the world. The logo is a valuable
corporate asset that must be used in the proper and approved way of designing.

A: The most common symbol is the open book, indicating that knowledge is I I
freely shared with you. If a university has one of these logos, it can also

represent the age of the institution.

C o—»
B: Circle symbol, indicating to the educational coommunity, and cultural dialogue.

D o——>

C: Initiative Arabic brand name.

D: Initiative English brand name. alapra gul 1 a c'—'-n-'l é.'J3l—:'_-‘c'
wn2alall @ tleilly @ leill
E: Logotype. [
E
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Brand Basics

2.2 Clear Space & Size

Figure (A)

- QUOUI

To Fit in with Clear Space

To ensure the legibility we let the logo breath by giving it
some clear space. The minimum clear space that must
be equal to the height of the central red element of the

Symbol as in Figure (A). ubp_n oulyé & iail d)3Lya Alapha gulyd diail d3Lia

w2 alall L I

+ +

L 2alall @ 1leilly @ leill

Minimum Size of Logo

The ATMATA logo represents its visual strength in various

sizes, the minimum size as in Figure (B). - P

Maximum Size of Logo Figure (B)

There is no maximum size for ATMATA logo usage. wnsalall @usilly @lsill Gl gulid Giail &2l Ulypaa gulré diail galra
A ion of learnin in higher education - o

However, But when using the ATMATA logo at very large g g wnsalall ayleilly @ Ladll

sizes (over 3 feets wide) you will need to adjust the size t I t t I t

and position of the logo’s symbols should be reduced and Minimum size: Minimum size:

repositioned closer to the ATMATA logo so it is legible but For Printing: (width): 5 cm For Printing: (width): 2 cm

unobtrusive. On screen (width): 350 px On screen (width): 150 px

* The sizes shown are incorrect just to clarify * Show (2.6 Logo Version) page (12)

08



Brand Basics

2.3 Logo Placement

Clear Spacing for the Logo Placement

Try to make sure that the ATMATA logo should appear in the upper left-hand corner, in full color, on a white background. The
proper placement in this location for communication purpose helps to build ATMATA logo-awareness. How do you measure the
proper clear space?

To find minimum clear space that must be equal to the height of the central red element of the Symbol as in Figure (C). and as
illustrated in the demo below. If the logo placement is not applied in the top left corner, an alternate placement can be applied in the
lower right corner. Please make sure that it has clear spaces to breath.

Preferred Alternate
Placement Demo Placement Demo

oUOUI oulout4

\
{
Glapio gulyd diail dlio {alayae pulys aiail alye
wsalall @yleilly @ leill solall @ ylailly @leil
S
1 H H ' H

: L~
' Spacing for
, Preferred Placement '
Spacing for i . Lid ai
Alternate Placement | UIJJ yul -
| (salall

Figure (C) E """""""""""" - |

oUBUI oot -

alayha gulyé & iail gplia Alapae ouL;_a&tinji Lo
wsolall @uleilly @leill | Ll wsalall @ leill @ laill

a
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Brand Basics

2.4 Acceptable Backgrounds

Perfect Background to Choose (Correct Backgrounds)

ATMATA logo the most effective background color is white; on which to reproduce the color logo as it gives a clean contrast for the
logo'’s color and elements. If the color reproduction is not available, the logo should be reproduced in solid black. It can used also on

dark blue background or very light background.

Full Color

—e

m |
Glaya gul 46 &.iail g3l sa

wnealall @ ileilly @leill

....”..C

ATMATA

Incorrect
Backgrounds

LOGO A
White Background Version

‘

._{ LOGO B
Dark Blue Background Version

il
.

< i

1
| |
T

Don't put the logo on a
patterned background

J Black Color l

....M..C

ATMATA

Automation of learning outcomes
assessment in higher education

00 00 g 00 C

ATMATA

Automation of learning outcomes
assessment in higher education

Don't use the logo to make
pattern or background

| QUOUI OUDUI OUGUI OUDUI OUGUI OUDUI OUGUI OUDUI Ly

._{ LOGO A
White Background Version

LOGO B
Black Background Version

‘

Don't put the logo on a busy
background
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Brand Basics

2.5 Some Incorrect Usage (Don'ts)

It is extremely important for brand success that the logo be displayed correctly.
This includes always using the correct typefaces and the correct relative positioning and size of all elements.
The examples on this and the following pages illustrate unacceptable displays.

O1. Do not outline the logo O7. Do not add words to the logo

02. Do not change the color 08. Do not add gradient to the logo

03. Do not distort the logo 09. Do not put the logo on complicated photos

04. Do not add shadow to any part of the logo 10. Do not put the logo on a background with insufficient contrast
05. Do not place logo in a holding shape 11. Do not add additional graphic elements to the logo

06. Do not rotate or angle the logo 12. Do not crop any portion of the logo

01 o2 03 04 05 06
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Brand Basics

2.6 Logo Versions

Logo Versions

The correct methods of using the
logo versions of signage, prints etc.

Logo without logotype

OUOUI

English version
m I
Automation of learning outcomes
assessment in higher education

Logo with extend AR, EN logotype
O'UOU I

wnalall @ul=illy @leill Glajia gulié diail djalia
Automation of learning outcomes assessment in higher education

Arabic version
m |
alapyra gul1é da iail §alra
n=alall aaleill) @ leill

Logo with fit AR, EN logotype
m I

2ol @ulsill @lsill dlysa gulis diail &3l
Automation of learning outcomes assessment in higher education
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Brand Basics

2.7 Logo Types

Logo Types

The correct methods of using the
logo types of signage, prints etc.

Logo Types (Standard)

m I
Glapha gulyd & iail &3lia
wnealall @ 1leilly @ leill

Full color

Logo Types (Narrow)

Yellow solid color

....”..C

ATMATA

Glapaa gul1d & iail dalra
noalall @ 1leilly @ leill

Blue background V.(1)

00 00 N2 00 C

ATMATA

Loy gy diail aplie
nealall @uleilly @ leill

Blue solid color

00 00 g 00 C

ATMATA

Glayia gulys & iail &3l so
wni=ealall @ tleill) @ leill

Yellow background V.(1)

ATMATA

Alapha gul 14 & iail §sla
nealall @ leilly @ leill

Blue background V.(2)

....”..C

ATMATA

Glopaa gul1é & iail dalia
ealall @ ileilly @ leill

Grayscale color

oooo;gooc

ATMATA

Glayie gulys inil &30 1o
tealall @ leilly @ leill

Blue background V.(3)

....M..C

ATMATA

Black solid color

Yellow background V.(2)
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Typography

3.1 English Corporate Typeface

Proper Selection of Primary Font & in Detail

ATMATA has selected Nexa Font as our primary corporate
English font; which allows us for representing our messages
from the enthusiastic to the practical understanding. Using
the careful use of typography reinforce our brand personali-
ty to valued customers.

Nexa Font

Nexa family includes 16 very unique font styles & weights.
The font family is characterized by excellent legibility in both
- web & print design areas, well-finished geometric designs,
optimized kerning etc. Nexa is most suitable for headlines of
all sizes, as well as for text blocks that come in both
maximum and minimum variations. The font styles are
applicable for any type of graphic design - web, print,
motion graphics, etc. and other items like posters and logos.

BOLD F—

REGULAR—

FIGURES

SPECIAL
CHARACTERS

CDEFGHIJKLM
PQRSTUVWXYZ
cdefghijklm

53 Q Z >p
O oc Ow

pqrstuvwxXxyz

CDEFGHIJKLM
PQRSTUVWXYZ
cdefghijklm
p gqrstuvwxXxyz

>3 Q Z >
O o O

O12 3 45 6 7 8 9

Il "8 S % &/ () =272
i “f ¢ 11 {} = ¢
« 2L € ® 1t Q " /o m ¢t

e @A220Ffo,aa¥=c¢
V ~ Moo .= <2< >2 7y 9
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Typography

3.2 Arabic Corporate Typeface

Proper Selection of Primary Font & in Detail

ATMATA has selected Swissra as our primary corporate
Arabic font; which allows us for representing our messages
from the enthusiastic to the practical understanding. Using
the careful use of typography reinforce our brand personali-
ty to valued customers.

Swissra Font

Swissra is an Arabic typeface that was inspired from Swiss
graphic design.

The motivation behind the typeface was to create a neutral
and carefully crafted Arabic font family that can be used on
many different applications. Swissra also aspires to tribute
the experience of Swiss graphic design and pass it on to the
Arabic graphic design scene.

BOLD F—

REGULAR——

FIGURES

SPECIAL
CHARACTERS

A a4 a 4 a9 J

Ua UM UM g A
9 w9 & g b b
e § 9 a y o J d
A A a a a9 o |
=IO ' R TR B B N
g o ¢ ¢ b b
s S 9 a y o J d

| T P € o 1T V A Q
1« $ 7 &/ () =72";
“N L1 {} @, ~
- <> ——
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BSrand Colors

4.1 Primary Colors SECTION 04

4.2 Colors Concept

4.3 Secondary Colors
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Brand Colors

4.1 Primary Colors

How to Use the Primary Color & it's Detail?

A palette of primary colors has been developed; which will give an extraordinary look of the ATMATA to represent the brand identity
to our relevant media. Choose the core colors as the primary color in your layout. ATMATA chose (2) primary colors for the logo and
identity: (Blue - ).

Pantone: 647 C

;I\G/I;K: gggcl :3 (;25|T4|4000y|032k (1) BI 75 Percent . S0 Percent . 25 percent
Web: #215C90 ue




Brand Colors

4.2 Colors Concept

ATMATA Logo Color Concept

The colors of the ATMATA logo are taken from the logo of Najran University.

Blue:
The blue colour family works well in science & math based classrooms by lowering the heart rate & allowing concentration to kick in.

Yellow:
The yellow colour gentle energy are great for classrooms dealing with languages & other creative pursuits...fine art, culinary arts.

* A~
-~ OUGUl

. I s as
dalpsidceols GLaphe palss & iail &)3Lin

NAJRAN UNIVERSITY tn=oladl @ =il @ leill
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Brand Colors

4.3 Secondary Colors

More Colors with More Detailed Analysis

A palette of secondary colors has been developed; which will give an
extraordinary look of the ATMATA to represent the brand identity to
our relevant media. The secondary colors are complementary to our
official colors, but are not recognizable identifiers for ATMATA logo.
Secondary colors would be used in less than 10 percent of the palette
in one piece.

PAARL

CO M44 Y77 K46
R152 GS8 B45
HEX #98622D

CELERY

C30 M0 Y87 K12
R168 G192 B70
HEX #A8C046

TRENDY PINK
C31MB3 YO K8
R164 G108 B165
HEX #A46CAS

JAFFA

CO Me4 Y84 KO
R244 G123 B61
HEX #F47B3D

S l l I I I

%90 %70

%50

%50

%S0

%S0

%S0

%S0

%30

%30

%30

%30

%30

%30
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Corporate ldentity

5.1 Corporate Identity Details SECTION 05

5.2 Contact Us
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Corporate ldentity

5.1 Corporate Identity Details

Corporate identity management literally means managing your corporate identity. It is making sure that the
corporate identity is applied correctly, consistently to each application, taking into account the costs. We often
see many applications are being created under supervision of or in different divisions. Without corporate identity
management this easily results in the corporate identity being applied in different manners. Therefore a central
corporate identity management is a necessity. It is the only way for your organisation to build and maintain a
strong brand.

Our design components our logo, colors, typography and graphics have been
carefully crafted to bring The ATMATA brand to life. The schematic applications on
the following pages from stationery to brochures, from advertising to way-finding
demonstrate the effectiveness of these components in action.

23



Corporate |dentity

5.1 Corporate Identity Details

Stationery Letterhead

Letterheads examples are shown below. There are three distinct tiers of letterhead template.
Arabic logo with the Najran University logo (A).

Arabic, English logo with the Najran University logo (B).

English logo with the Najran University logo (C).

Letterhead (A) Letterhead (B) Letterhead (C)
= »H [~ * [~ ¥
0U0UI AN 11711 R 111 1] ¥
Glapia gulyd aiail ajalia Automation of f learning outcomes
waalall @alailly @laill assessment in higher education

Letterhead Back

24



Corporate |dentity

5.1 Corporate Identity Details

Stationery Business Card

Business cards examples are shown below. There are two distinct tiers of business cards template.
In front logo without logotype, in back logo with extend AR, EN logotype (A).
In front Arabic logo, in back English logo (B).

* Show (2.6 Logo Version) page (12)

Business Card (A) Business Card (B)

2% 2t

O'lmll l &l;-sl'/al-x M'U I &|)XLDL

NAJRAN UNIVERSITY NAJRAN UNIVERSITY

U_|.I.Lx_|| alhgodl ouul QL’*JI‘L‘I’”L““ U“"“..“LI"HJ""%‘: L;—‘J-L*Jl alhgoll ouul
Employeer Triple Name Employeer Triple Name
+3966 55 555 5555 +966 55 555 5555

name@atmata.com name@atmata.com

Kingdom of saudi Arabia Kingdom of saudi Arabia
+966 17 222 2222 +966 17 222 2222

+966 17 222 2222 ‘ +966 17 222 2222 ‘

....M..C ....”..C

ATMATA ATMATA

Automation of learning outcomes
assessment in higher education

n=alall @usill @leill dlajia gubid diail &ala
RAutomation of learning outcomes assessment in higher education
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Fax Sheet

Saeo\
d})::. S NeRsiT
Y

o
g QULCONY
aing oy Con

on of €%
omation o8
R ssment it wig!

0 00 Am 00 C H
N4

dlpsadenls
ATMATA NAJRAN UNIVERSITY
Automation of learning outcomes
assessment in higher education

o
¢ saud AT
o et

30!
g AUt
oo
co™ ron”
\do@gxm““:o o o
oo
2 @Ot
222’ v
2%t e

@oe6172222222 @ infoatmata.com @ Kingdom of Saudi Arabia
© 966172202202 @ www@atmatacom @ Najran- Najran University ‘
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Envelope DL

[~ ¥

oUoUI R N
Rutomation of learning sutcomes assessment in higher education | NAJRAN UNIVERSITY
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Envelopes A5, A4

[~ *
L~ *
7
naalall sl alsill Glyo sl diai M‘ lpsadenls
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Corporate |dentity

5.1 Corporate Identity Details

Stationery ID Card

OUQUI

»*
N\

alpsaéenls.

0 0
NAJRAN UNIVERSITY

mployeer Triple Name
ob Title

=
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Corporate Identity SECTION 05

5.1 Corporate Identity Details

Stationery Folder

30 e



Corporate |dentity

5.1 Corporate Identity Details

Stationery Payment Voucher

»*

- x
CUOUI i
e

oy na i
(oo 1 ([ o [ Jte e

Pay to Mr./Messrs: bl /gl I g6l
Amount ‘0389 alio
O Cash: $hai0
O Bank: wlidi Date:  / /  :Auliy Check No. w0y b O
Being: Jléo ellag
 This voucher isnot vl unless s stompes. aih gla ool Lallo s ny i bl a

Management  &jladl Cashier §gaiall (ol Received by pliuoll

+966 17 222 2222 info@atmata.com Kingdom of Saudi Arabia

+966 17 222 2222 www@atmata.com Najran- Najran University -



Corporate |dentity

5.1 Corporate Identity Details

Stationery Receipt Voucher

»*

- x
CUOUI i
e

oo v am w(C Y ( Jhe Faame

Received From Mr./Messrs: alaaal /2 punll (40 Lioian]
Amount ‘0389 lio
O Cash: $aai0
O Bank: wlidl Date:  / /  :Auliy Check No. w0y b O
Being: - Jléo ellag
 This voucher isnot el unless s stompes. TR

Management  &jladl Cashier §gaiall (ol Received by pliuoll

+966 17 222 2222 info@atmata.com Kingdom of Saudi Arabia

+966 17 222 2222 www@atmata.com Najran- Najran University -



Corporate |dentity

5.1 Corporate Identity Details

Stationery Invoice

»*

NTCEVI

NAJRAN UNIVERSITY

L~
0UoUI R
Rutomation of learning outcomes assessment in higher education

Date: / / :aylil :6)9-ilall 0.6 ‘ 6)9-ilo
Required From: 10 ciglaoll Invoice

- — gy
"

oliuollp 8o ailiip bg
Recipient Signature Seller Signature

+966 17 222 2222 info@atmata.com Kingdom of Saudi Arabia
+966 17 222 2222 www@atmata.com Najran- Najran University



Corporate |dentity

5.1 Corporate Identity Details

Stationery Stamp

(r \
o0 00 4.

0UOUI

ATMATA

0000 up—-apillp 6
000000000 . s
\Q 2/
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Notebook

oUduI

010203 04 05 06 07108 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 2425 26 27 28 29 30 &

Notebook

[~

CUoUI

%

n=olall @l=illy @leill Glayao ulys diail §)3ka ulj&.ll.&

RAutomation of learning outcomes assessment in higher education | nAJRAN UNIVERSITY

Notebook

35



Corporate |dentity

5.1 Corporate Identity Details

Stationery Email Signature

>

CUGUI

*

alpsadenls

NAJRAN UNIVERSITY

\nsalall @lsilly @lsill Glayie gl dioil djsle
Rutomation of learning outcomes assessment n higher education

Employeer Triple Name

@ + 966 00 000 0000
© nome@atmata.com

File Message Insert Options Format Text Review

> @
2 e e ) . . c
| & Cut e A - .= = 1) ] — & ¥ Follow Up ]
‘ Calibri (Body, - (11 - A" x| iE-i=- & ﬂ ﬁﬁ ] —_?J ) \
&3 copy ! High Importance
Paste B I . A . |E|= = i t= Address Check = Attach Attach Signature Assign om
z & Format Painter — il Book Names | File Item~ - Policy - # Low Importance
Clipboard ] Basic Text [ Names Include Tags s | Zoom
To...
=" cc.. B
Send
Bec...
Subject:
&
-
L~ HH
ml nanlall galalll alalll Slaya gulid dlail 8l | Uy pats & 2 bl
Aeormain of arlng wetcemes sesessmen i g scation | \AJRAN UNIVERSITY
Employeer Triple Name
@ + 966 00 000 0000
v
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Roll Up

‘

[ [~
' H m l 7 =
: 'L NAJRAN UNiversity

al,

NAJRAN UNIVERSITY snalall @ulsill qleil) ¢ e
. 1 ik Rutomation of IEa’mHgl:AJ;::'lngs alj::m‘:"unmm °J"‘_-'°
tn=alall @uleilly @lsill Glajha gulis dieil d)3ka 1tinfigher eductin
Automation of learning outcomes assessment in higher education wolalloyloill o led cilay Ao s aialsplioa o
. f"’mmoﬂu‘}m doola ;o i il uU:L\.a.Jl\sn\
olall pyleill pLei tilapho pulyd ol 63l 3w 8119 1.1 lagll Joaill polips a6 pload Jol
o loagaii L6 ylpad doola e il Gljalodl g3l G282 JilA 0 ell3g oT . dngn il drynllé_4looll

il wilg aaliall giad) 2l wil Sasl
alayl jue (oygdilly pylail
sl 645 doghaio
pe plaillciayio

a,u‘gjgpl'.l'.k__,dagﬁ\Jga_'dlgnupkg_x_n;ﬁ\_,oplmuu\dal
84823 JUA (0 ellag of . éyagn il &yl & SLooll
llwig pslioll pglal) Lailyiwl oaall
Aoyl e (ogdilly ool
e ploill CilagAo
Uo degono

sl

i cbiesld

ke Ul gl opidl alaiodl L dnolall
8l ellay .9 0450 1io (g 4lo (IA) Leojadg daluuo
Gy @ Al il 6 dymolall ya_oll
845 (18) e §9iny il lallnono pai wg, daluoll
il &bl &4l4 (1) e §giny Sl Loanog
Syl ] 40§92 Los ,dylling il o i (E0) Lojad

uln 8_iya0g nola 6 iiuog 6ailuall Cilaloxllg

©+966
©+96617 ato.c Najran Univ



Corporate |ldentity

5.1 Corporate Identity Details

Stationery Bag
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Corporate |ldentity

5.1 Corporate Identity Details

Stationery CD & CD Jacket
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Flash Memory

=]

www@atmata.com
-———
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Mug

OUQUI
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Signage
n=alall euleilly alsill Alyda guld ol gl ] g4 aeo
Automation of learning outcomes assessment in higher education ,\Tl,:.\!!qﬁ‘I UNIVER|SI+TY
@ +966 00 000 0000
O +966 00000 0000
pe »

@ +966 00 000 0000
® +966 00000 0000

42



Corporate |dentity

5.1 Corporate Identity Details

Stationery Zincor Front Acrylic Sign
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Corporate ldentity

5.1 Corporate Identity Details

Stationery Wall Sticker

%0 oo ” ..1

GLoy50 gul 138 tail gyl en
" L
sn-=0lall @ laiily @ laty

OUQUI

GLayae gl ss atail apLio
‘alall @lalll @iaih
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Corporate ldentity

5.1 Corporate Identity Details

Stationery Uniform

L L] ..”..E

ATMATA

(solall @uleilly @lsill dlajha gul,
Automation of learning outcomes assessment i

ATMATA
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Corporate |ldentity

5.1 Corporate Identity Details

Stationery Cap
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Corporate |dentity

5.1 Corporate Identity Details

Stationery ID Strap
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Corporate |dentity

5.1 Corporate Identity Details

Stationery Car Sticker
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Corporate ldentity

5.1 Corporate Identity Details

Stationery Van Sticker

_

- — E— . Y
| oUoUI

salall ulailly @lsill Glayio gulis diail &l
Rutomation of learning outcomes assessment in higher education

oUOUl . alpsidenls

ATMATA AN UNIVERSIT

V/7 { \7 g\
A >
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Corporate ldentity

5.1 Corporate Identity Details

Stationery Presentation

'~ SUBJECT SUBJECT
oUoUI J

diam nonummy nibh ¢

d tincidunt ut | magna
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis

Alapie gulid diail gplio nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip

¢aalall @ ylaily @laill

a commo

dolor ir
vel illurr

hendrerit in vulputate velit esse mo
eufe nulla facilisis at vero eros et o

ssim qui blandit proesent luptatum zzril dele
N nulla facilis

Lorem ipsum dolor sit amet ectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minirr q
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip

tetuer adipisc

a commod
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nenummy nibh e tincidunt ut I
aliquom erat volutpat. Lorem ipsum  dolor

uat

on:

nt ut looreet

erat volutpat. Ut wisi enim od minim

m. quis nostrud exerc

tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
Duis autem vel eum iriure

erit in vulputate
consectetu

dipiscing elit, sed diam nonummy nibh

velit esse molestie consequat. vel lum dolore eu feugiat nulla
int ut laoreet dolore mag am erat vol g
 minim veniam, quis nostrud exerci tation ullarr attvero eros et accumsan et iusto odio dignissim qui blandit praesent
it lobortis nisl ut aliquip ex ea commodo consequat. Duis lupta ”‘"“ it augue duis dolore
rem ipsum dolor it amet. cons ectetu
dolor in lobortis nisl ut F '

nenummy ibh euismod tincidunt ut laareet dolore magna aliquam

my nibh
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5.1 Corporate Identity Details

Stationery Website
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5.2 Contact Us

Contact Information

We have tried our level best to focus our brands portfolio
of world class designs and expert group; through our
corporate extended brand guideline. Here you’ll got to
know brand tools has additional resources and guidance
on the entire ATMATA brand.

If you have any question, please feel free to contact with
our special team.

Thanks.

@ info@www.atmata.edu.sa

@ wwWw.WwWww.atmata.edu.sa
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