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INTRODUCTION

PETROLAT corporate identity follows visual standards and a defined graphic style, and is integral to the public perception of our com-
pany within Saudi Arabia and globally. Our corporate identity visually expresses our company’s characteristics. correct and consistent
use of our corporate identity helps to create and maintain a positive, recognizable image of the company.

This document provides policy for the use of the corporate logos and are to help ensure the consistent use of our corporate identity.
Whether you are an employee, contractor, supplier or business partner, it is your responsibility to review and apply these guidelines
when using or contemplating the use of PETROLAT corporate identity.

Who can use PETROLAT name and logo ?

PETROLAT employees, approved suppliers, partners and affiliates may use the logo in accordance to this quideline, with the approval
of PETROLAT management.
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LOGO VERSION

PETROLAT logo is made up from a simple and clear font. .aolgg by ha o ygho g jlei y)

The proper colours used are black and bright yellow, 2Jinodl yanllg agull (sua doaninodl duuwliodl ylgl
Together these elements form the logo mark and identity. ugallg Jlosill dole JSii ololl oia loo

Formats PETROLAT logo exists only in the formats shown at i U @dgo ga loS hés dagago wiigriy Jloxh s

right. While backgrounds may vary depending on contrast, Il L) Lo (aling 28 wLalal
the logo colours themselves must always remain as speci-

fied in these qguidelines.

PETROLAT Positive full-colour format - This is the preferred full-colour version of the logo. it can be used on
" " white or dark backgrounds, or on backgrounds that provide enough contrast to see the logo clearly

UMQJ—L! and distinctly.

limited to only black.

PETROLAT ‘ Positive black format - Used on a white or light-coloured background or when printing options are

VgL

White Format - Used on a colour background, black background or full-colour image. Use the white
PETROLAT | hen printig it [imited | \ | [ ¢
UMQJ_U 0go when printing Is limited to one colour or when more contrast Is needed between the l10go
- and background.

Reverse Format - logo in enhance bright yellow used on black background, or logo in black on
yellow background, or when more contrast is needed between the logo and background.

PETROLAT ‘
QL

PETROLAT
Q)L
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LOGO CLEAR SPACE

Clear Space for the greatest visual impact, always position
the logo within a clear areg, free from other text or graph-
ics. This will ensure legibility and will avoid other graphics
being incorrectly associated with it. ideally, there should
be as much clear space around the logo as possible as il-
lustrated at right.

Use the same guide when deciding the distance from the
edge of the logo to the edge of the page. Some excep-
tions may apply for merchandising and for illustration pur-
poses in this quideline.

PETROLAT
gL

PETROLAT
gL
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Minimum size To ensure optimal reproduction of the logo, Jleuidd Jioll JSull oy Jleull oand (sualll aall v

make every effort not to scale it to a size smaller than 26 dogs gl ) rodo M w0 1ol oans jleadl g oo Uy
mm (or one inch) wide for print and 126 pixels for web. a9ul de olaaiuwW JuuSy If g dcldnld ( danlg
This does not include the clear space around it. Some ex- Ghj 28 .adgn danlg danbuodl Jouiu Y 1ia eyl
ceptions may apply for merchandising. GIquil) wle Uiyl (Aol

PETROLAT P--ETROL.AT
VS g

2.6 cm (1 inch) 126 pixels
Minimum size for print Minimum size for web

Jlouiudd ¢ gouod! Jonll oanll
MINITMUM SIZE



The examples at right show how PETROLAT logo should Jlouh oAt Vo ul uny WS Wl wwodl sde alioll

NOT be used. Never rearrange, redraw, distort or alter Juu©) gl awguind gl roow) gl wowiy dalel 08 ¥ .eaVg i
the position, size, alignment or colour of any elements Jleus yolic 05 ynic sl gl yg) gl dlalaog oang g8go
of any version of PETROLAT logo. Vg i
Logo artwork Never try to recreate the logo on your
own, always use approved digital artwork supplied by
PETROLAT office.
it is acceptable to superimpose the company logo onto
a photograph, providing the logo is placed in an unclut-
tered area of the photograph and there is adequate con-
trast between the background and the logo. The exam-
ple shown at right illustrates the logo placed on a photo
background with insufficient contrast.
PETRO PETRQ
U Ky
Do not enclose the logo in a Do not do not screen or col- Do not distort, stretch, skew
box unless the box is outside our tint the logo. or rotate the logo.
the required clear space.
PETRO PETRO
(BN -
~
Do not alter the font of the Do not change pre-deter- Do not alter the spacing be-
logo. mined colour versions of the tween the characters of the
logo. logo.
Jlouudd Lpolaaiuwl egicood! calltall
MISUSE CMG L)
Do not alter, remove or scale Do not place the logo on
any element of the logo. a background colour or im-

age that is either too busy
or does not provide enough
contrast to distinctly see the
logo.
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ENGLISH TYPEFACE

The consistent use of typography for body copy or text gives all PETROLAT printed and electronic materials a common and
recognizable appearance. No other typefaces may be used on PETROLAT materials.

English Official Typeface for PETROLAT is DAX medium and dax light. it may all be used in upper and lower case.
Arabic Official Typeface for PETROLAT is GE SS Two Light, medium and bold.

These fonts have a modern appearance in its letterforms, with a universal quality that makes it appropriate for many ap-
plications. they can deliver practically any message clearly and efficiently in almost any size.

Dax light :

ABCDEFGHIJKLMNOPQRSTUVWXY/
abcdefghijklmnopqgrstuvwxyz
1234567890# % @

Dax Regular :

ABCDEFGHIJKLMNOPQRSTUVWXY!Z
abcdefghijklmnopqgrstuvwxyz
1234567890#%W @

Dax Bold :

ABCDEFGHIJKLMNOPQRSTUVWXYIZ
abcdefghijklmnopqgrstuvwxyz
1234567890#%? @

12




ade @yeill ySHoy 10go Jgho dugrinlilg daegiholl wigyiy algo gron (sUne) daolieoll bghall rolaaiwl yl
.0Juu5]lg dpenll yginll olaaiuwl awilso] 20 DAX BOLD g DAX MEDIUM g DAX LIGHT ga dujulaill dolJU aodooldl hAall

.GE SS UNIQUE LIGHT AND BOLD ga dujoll d0JU 1oicoll hAall

wluhUl go ia) dulio lglens (il 6agall @o «swlleg Grnc jgho W) bghall 0is

GE SS Unique Light :

@y JdgséebbwywuwjlJindceww gl
VoVyVgeswxs | g
ITPEOTV AT, #x?

GE SS Unique Bold :

o JddguIéebbuwwu uwijliaicedwwayl
U6 VY §gecewwisgam
IPCPEOTVAT. #x?

sl hAll
ARABIC TYPEFACE
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PRIMARY COLORS

Colors can be an important part of any publication or pres-
entation. it reinforces a company’s image and becomes an
identifiable part of a company identity and brand. colour also
sets a visual tone and used incorrectly may destroy the integ-
rity of a3 message.

A colour palette has been developed and should be used in all
collateral. To maintain consistency, the colour palette should
not be deviated from.

The colours may be screened to a lighter shade, for instance
when text is placed over them, however, the logos must never
be screened. always use the solid version, or the black and white
or reversed out version.

L] .ud sl gl il (59 yo Lola leja ygi ol ulgllU y5oy
daolellg dyggll i)l yo lejo mnig wigiy djgo jjoi
Ul 0jgnll ggldl aany Lo S .dagjlaill

Vg Gl (e Bleald 6aanodl ylghl poariwg ol (sl
L e oAy ol (seeudy

dark black

PANTONE BLACK C

CMYK 0C0M,0Y, 100K
RGB 35R,31G, 328
RGB HEX 231F20

bright yellow

PANTONE YELLOW C

CMYK 0C O0M, 100Y,0K
RGB 255R, 242G, 0B
RGB HEX FFF200

15
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SECONDARY COLORS

The secondary color palette is made up of colors that have been
chosen to complement the primary colors.

The secondary colour palette should never dominate over the
primary colour palette.

They are used for design elements and headings or subhead-
ings on company applications such as publications, maps,
media handouts, and PowerPoint presentations. Solid colours
or any screen values may be used.

Bright yellow gold

Pantone 123
CMYK 0C 24M,94Y, 0K
RGB 255R, 197G, 38B

Joo 2 LayLial ol sl ylghll go wg o ib augilidl glgllangl ol
.auswwll glgJul

bl ylghl dagd (sde aygilill ylghil dag) wougd ¥ ol cay
due ol (uglell gl yugliellg rouomnidl jrolel LgolaAiwl oy

wljiddlg hiljAallg wiguidod! Jio wVgyiy wleuhi (e
.duoJ20Ul uogyellg .duoleYl

Red

Pantone 1797

CMYK 0C 100 M,99Y, 4K
RGB 227 R, 28G,358B

Warm grey beige

Pantone Warm Gray 10
CMYK 0C 14 M,28Y,55K
RGB 138 R, 121G, 103 B

16
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PATTERN

We used these icons from our daily life, these things are
in everywhere we go.

And as our petrol stations are a compound of many im-
portant places, such as markets, car washing center,

maintenance workshop, etc...

You can find what ever you need in our stations.
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PATTERN OPTIONS
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JJlg oJl «ulhjl_a
PATTERN OPTIONS
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Business correspondence is a primary expression of our corporate identity. The importance of a consistent, organized and profes-
sional appearance cannot be over- emphasized. a standard format has been created for approved stationery. Only these formats
may be used. Use pre-printed letterhead whenever you are planning to mail correspondence. There are also templates that allow
you to print the body of the letter and all identity elements (logo and address block) on a laser printer.

letterhead front
21 cm x 29.7 ¢cm

PETROLAT
VoL ol il s s

When writing a complaint letter, you want to keep it short and to the point to
help ensure that your letter will be read in its entirety. If you write a seven
page complaint letter, it's highly unlikely that someone will sit down and read
all seven pages.

The complaint letter should be addressed to the customer service/consumer
affairs department or the head office if there is no customer service depart-
ment. The address and contact information of the customer service depart-
ment should be available on the company's products or website.

A hard-copy complaint letter should be written in the business letter format,
while an email should be sent in the same format but without the heading
(your return address, their address, and the date).

Complaint Letter Writing

In the first paragraph you should identify what the issue is and any relevant
information that you believe is important. Be sure to include the following
information if it's applicable to the situation: the date/time of the issue,
location, name of person on duty, name of product, what the problem was,
your account number, model number, price, warranty information and
reference number. Be sure to stick with the facts and avoid putting emotions
into your letter.

The next paragraph should state what you would like done to resolve the
situation. If you received poor service, you could request an apology or a
coupon. If a product malfunctioned, you could request that you could exchange
the product for a new one or request a refund.

The last paragraph should thank the reader for the time. You can also throw in
some compliments about something you liked about their company's product
or service.

You should include your telephone number/e-mail address after your printed
name so that they can contact you ASAP if necessary.

Be sure to keep a copy of the letter for yourself and include photocopies of any
relevant documents and enclose them with your letter.

d_lwly—oJl gJg o

Ahmad Abdull Allah PETROLAT

Riyadh 14563 ]
T: +966 11 458 9632
F: +966 11 365 2148

M: +966 58 236 4587 www.petrolat.com
info@petrolat.com

letterhead back

24
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LETTER HEAD

letterhead front
21 cm x 29.7 ¢cm

PETROLAT
VgL

KSA -P.0.Box: 7896
Riyadh 14563

T: +966 11 458 9632
F: 4966 11365 2148
M: +966 58 236 4587
info@petrolat.com

When writing a complaint letter, you want to keep it short and to the point to
help ensure that your letter will be read in its entirety. If you write a seven
page complaint letter, it's highly unlikely that someone will sit down and read
all seven pages.

The complaint letter should be addressed to the customer service/consumer
affairs department or the head office if there is no customer service depart-
ment. The address and contact information of the customer service depart-
ment should be available on the company's products or website.

A hard-copy complaint letter should be written in the business letter format,
while an email should be sent in the same format but without the heading
(your return address, their address, and the date).

Complaint Letter Writing

In the first paragraph you should identify what the issue is and any relevant
information that you believe is important. Be sure to include the following
information if it's applicable to the situation: the date/time of the issue,
location, name of person on duty, name of product, what the problem was,
your account number, model number, price, warranty information and
reference number. Be sure to stick with the facts and avoid putting emotions
into your letter.

The next paragraph should state what you would like done to resolve the
situation. If you received poor service, you could request an apology or a
coupon. If a product malfunctioned, you could request that you could exchange
the product for a new one or request a refund.

The last paragraph should thank the reader for the time. You can also throw in
some compliments about something you liked about their company's product

or service.

You should include your telephone number/e-mail address after your printed
name so that they can contact you ASAP if necessary.

Be sure to keep a copy of the letter for yourself and include photocopies of any

relevant documents and enclose them with your letter.

Ahmad Abdull Allah

PETROLAT
VgL

www.petrolat.com

letterhead back

25




PETROLAT
gy

KSA -P.0.Box: 7896 Employee Name
Riyadh 14563 iti
Y e s 063 Employee Position

F: +966 11 365 2148
M: +966 58 236 4587
info@petrolat.com

PETROLAT
.

www.petrolat.com

g DIl
BUSINESS CARD

26






www.petrolat.com

22cm X 11 cm

PETROLAT
Vg Y

www.petrolat.com

KSA -P.0.Box: 7896
Riyadh 14563

T +966 11 458 9632
F: +966 11365 2148
M: +966 58 236 4587
info@petrolat.com

KSA -P.0.Box: 7896
Riyadh 14563

T: +966 11458 9632
F: +966 11365 2148
M: +966 58 236 4587
info@petrolat.com

PETROLAT
| CIVQsy

www.petrolat.com

229 cm X 32.4cm

- U]
ENVELOPES

229 cm X 16.2 cm

28
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FAX SHEET

PETROLAT
VgL

KSA -P.0.Box: 7896
Riyadh 14563

T: +966 11 458 9632
F: +966 11 365 2148
M: +966 58 236 4587
info@petrolat.com

PETROLAT
Q)

www.petrolat.com

FAX

KSA -P.0.Box: 7896
Riyadh 14563

T: +966 11 458 9632
F: +966 11 365 2148
M: +966 58 236 4587
info@petrolat.com

uAle

To Wl
Att: @lic
From: o
Phone waila
Fax: unsle
Date: L
Pages: wlhon
Re: :8) L]

29




PETROLAT
J

PETROWA oo

JAQ e

www.petrolat

K_JLbQXLO_JI JJSD .....................................................
MEMO
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D CARD

PETROLAT
)

Employee Name
Employee Position

Wlagoll ol
b9l ool

www.petrolat.com
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PETROLAT INVOICE MAT
Mg G i

www.petrolat.com

)L s

Date S rolat.com
SRUYy  Halle
2yl
wl aoall :8alol
0)289 &uo
Date: Ayl Bank: «bliy @le  Cash / Cheque: oy / 1585
For: e g
&yl wloll ol
Management Cheif Accountant

PETROLAT
Vg

www.petrolat.com

KSA-Riyadh 11322 - P.0.box: 241388 - T +966 11 4633554 - F +966 11 4658464 - info@petrolat.com

Date Ayl

SRUy  Hala

0)28g &luo
Date Bank dylu Cash /dhequie sl / 1agi
For: 0 llsg

ol
&)l o)l a0l
Management Cheif Accountant

KSA-Riyadh 11322 - P.0.box: 241388 - T +966 11 4633554 - F +966 11 4658464 - info@petrolat.com PETROLAT
QLT
—AQLL) SERVICE INVOICE —

KSA-R www.petrolat.com & _oa36)g—ild
"
- MQ - SERVICE |NVO|CF Date sayul
—J J-L- & _oadd)gilg
www.petrolat.com Client’s name : : g2l ol
Date : s &yl
alaslo &uoll sl dorall &g
Client's name : gl ol
&gl duoall &uoll
Jia
9Jj
a1 ) o5l elgil
7 e 7
@loall
KSA-Riyadh 11322 - P.0.box: 241388 - T+966 11 4633554 - F +966 11 4658464
info@petrolat.com KsA-Riyadh 11322 - P.0.box: 241388 - T+966 114633554 - F +966 11 4658464 - info@petrolat.com

33
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PETROLAT
.

ww.petrolat.com

(W oll) ja_Jgoll

FOLDER OUTSIDE

35



( Jaladl) ja__Jgoll
FOLDER INSIDE
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KSA -P.0.BOX: 1896 - Ry adn 44563
. +966 \\ 365 2143 - N 4966 58 236 a5%7

1. +966 11 A58 9632 - F
nto@petro\at-co™







----------------------------------------------------------------------------------------------------------------------------------------------------------------------------

PETROLAT
www.petrolat.com DMQJ:LJ_

PETROLAT
QL

( Jaladl) ja__Jgoll
CD a CD JACKET e trolat. com

39






PETROLAT
gy
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LLEIVAN gylaidl Jaasdl

STAMP
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When writing a complaint letter, you want to keep it short and to the point to help
If you write a seven page complaint letter, it's highly unlikely that someone will §
The complaint letter should be addressed to the customer service/consumer aff|
customer service department. The address and contact information of the custom
company's products or website.

A hard-copy complaint letter should be written in the business letter format, whil________________________________________
without the heading (your return address, their address, and the date).

Complaint Letter Writing

In the first paragraph you should identify what the issue is and any relevant information that you believe is important. Be sure to
include the following information if it's applicable to the situation: the date/time of the issue, location, name of person on duty,
name of product, what the problem was, your account number, model number, price, warranty information and reference number. Be
sure to stick with the facts and avoid putting emotions into your letter.

The next paragraph should state what you would like done to resolve the situation. If you received poor service, you could request
an apology or a coupon. If a product malfunctioned, you could request that you could exchange the product for a new one or request
a refund.

The last paragraph should thank the reader for the time. You can also throw in some compliments about something you liked about
their company's product or service.

J—Jlogu
PROFILE Vo

PETROLAT

42









LEAFLET

PETROLAT
)

MAIN ADDRESS

T:
[F3

M:

KSA -P.0.Box: 7896
Riyadh 14563
+966 11 458 9632
+966 11 365 2148
+966 58 236 4587
info@petrolat.com
www.petrolat.com

short and to point to help €
will be read in its entirety. If you
complaint lett s highly unlike!

is no cus service
nd contact information of
should be available

opy complaint letter should b
ss letter format, while an ema
ame format but without the
return address, tl

Complaint Letter Writing
In the first paragraph you should identify
issue i d any relevant information that
B to include the f
e to the situatior
name of person on
lem
, price, v y
e sure to stick

paragraph should state what y
the situation. If you
uld request an apology or a

The last par: Id thank t for the
time. You can also throw in some compliments about
something you liked about their company's product

) tter for yourself and
of any relevant documents and
enclose them with your letter.
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PETROLAT
Vg

MAIN ADDRESS PETROLAT
COVQL

www.petrolat.com

TEXT HERE

JlJg)
ROI_I_ UP www.petrolat.com
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PETROLAT
e

About us Services Locations Contact us
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About us 7 Under Construction
L e Services When wiiting a complaint letter, you want§ ) : 7 £ ‘l’—lh—iyl Hj

in its entirety. If you write a seven page col
seven pages.

- The complaint letter should be addressed info@petrolat.com
—e Locations Ier s n cusome snice deprment P

should be available on the company's prodi .
ghts are res for PETROLAT €

—e Contact us A hard-copy complaint letter should be writl
format but without the heading (your return”address, their address, and the date).

Complaint Letter Writing

In the first paragraph you should identify what the issue is and any relevant information that you believe is important.
Be sure to include the following information if it's applicable to the situation: the date, time of the issue, location, name
of person on duty, name of product, what the problem was, your account number, model number, price, warranty
information and reference number. Be sure to stick with the facts and avoid putting emotions into your letter.

The next paragraph should state what you would like done to resolve the situation. If you received poor service, you
could request an apology or a coupon. If a product malfunctioned, you could request that you could exchange the
product for a new one or request a refund.

The last paragraph should thank the reader for the time. You can also throw in some compliments about something

- s i l U | - J | | you liked about their company's product or service.
kjLJ g £ g You should include your telephone number /e-mail address after your printed name so that they can contact you ASAP
- if necessary.
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Best Regards

Employee Name
Employee Position

T: +966 11 458 9632
‘ ' !'q' I ' F: +966 11 365 2148
] M: +966 58 236 4587

e-name@petrolat.com
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Innovation Ideas

www.wd-adv.com

W Design Agency, all designs and artwork in this guideline
is one of W Design magnificent work.

Ideas, Concepts, designs and innovations are the soul of W
Design>s creative minds 2014
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