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Brand Book Manuals & Guides

This manual also provides in Adobe Acrobat 8.0 PDF file for viewing on Macintosh
or Windows platforms. We recommend downloading the file and viewing it on
your desktop. All entries on the contents page are linked to their respective pages.
The complete file or its individual pages can also be printed on A4 - A3 paper,
preferably using a color printer.
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Brand Basics

SECTION 01

1.1 Logo Elements

The PETROGEN corporate logo is playing role as representative of our initiative, our people, and our brand to the world. The logo is
a valuable corporate asset that must be used in the proper and approved way. Our corporate logo is building block of our corporate
identity that ensure our strong existence and represents our company, our people, and our brand to the world. The logo is a valuable

corporate asset that must be used in the proper and approved way of designing.

The PTEROGEN brand consists of a letter (P). It is the first letter of the brand name

Inside the logo is a road symbol representing road services. above it is the sun, it is the
symbol of life, and the sun is the source, which gives us life, light and energy.

The sun has also been a key symbol in ancient cultures. The material which often
reflected the power of the sun in a materialized way was gold. It had and kept a special
role in human civilizations from ancient cultures till today, not just by the material value
that we have given it over time. More important was the meaning of light and energy,
which it presented to the cultures in Europe, America or Africa thousands of years ago.

And because the PETROGEN brand name compound of the words (Petrol) and
(Hydrogen), and sun is composed of hydrogen by almost 70%.

In the future, hydrogen will join electricity as an important energy carrier, since it can
be made safely from renewable energy sources and is virtually non-polluting. It will
also be used as a fuel for ‘zero-emissions’ vehicles, to heat homes and offices, to
produce electricity, and to fuel aircraft.

Hydrogen has great potential as a way to reduce reliance on imported energy sources
such as oil. Before hydrogen can play a bigger energy role and become a widely used
alternative to gasoline, many new facilities and systems must be built.

Brandmark

Brand Slogan

Primacy Road I
Petrogen
Brand Symbol Brand Wordmark
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Brand Basics

SECTION 01

1.2 Clear Space & Size

To Fit in with Clear Space

To ensure prominence and legibility, the brandmark and all its variations are always
surrounded by a minimum area of clear space. Nothing should ever intrude into this
area, such as a graphic device, imagery or type. The construction of the clear space
area is based on the “X" as shown on the right. The minimum area of clear space is
shown on the right by the rectangle containing the brandmark and its variations.

The rectangle itself is not visible and does not print.

Note: the clear space shown on this page is a minimum and should be increased in all
applications wherever possible.

Minimum Size of Logo

The PETROGEN logo represents its visual strength in various
sizes, the minimum size as in Figure (A).

Maximum Size of Logo

There is no maximum size for PETROGEN logo usage.

However, But when using the PETROGEN logo at very large sizes
(over 3 feets wide) you will need to adjust the size and position of
the logo’s symbols should be reduced and repositioned closer to
the PETROGEN logo so it is legible but unobtrusive.

* The sizes shown are incorrect just to clarify

* Show (1.5 Logo Version) page (16)

- =

Petrogen

i

Minimum size:
For Printing: (width): 1.2 cm
On screen (width): 100 px
* without slogan

Figure (A)
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Brand Basics SECTION 01

1.3 Logo Placement

Try to make sure that the PETROGEN logo should appear in the upper left-hand corner, in full color, on a white background. The
proper placement in this location for communication purpose helps to build PETROGEN logo-awareness.

Placement Demo Placement Demo

N/
/N

7R, _

‘ Petrogen ‘ Petrogen

Spacing for
Preferred Placement

Spacing for
Alternative Placement

7R, 7R,

‘ Petrogen ‘ Petrogen
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N\
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Brand Basics SECTION 01

1.4 Some Incorrect Usage (Don'ts)

It is extremely important for brand success that the logo be displayed correctly.
This includes always using the correct typefaces and the correct relative positioning and size of all elements.
The examples on this and the following pages illustrate unacceptable displays.

O1. Do not outline the logo O7. Do not add words to the logo
02. Do not change the color 08. Do not change gradient value to the logo
03. Do not distort the logo 09. Do not put the logo on complicated photos
04. Do not add shadow to any part of the logo 10. Do not put the logo on a background with insufficient contrast
05. Do not place logo in a holding shape 11. Do not add additional graphic elements to the logo
06. Do not rotate or angle the logo 12. Do not crop any portion of the logo
01

Petirog

07




Brand Basics

SECTION 01
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1.5 Logo Versions

Logo Versions

The correct methods of using the
logo versions of signage, prints etc.

Arabic - English version

RV,

Petrogen
29}

English version

—

‘ Petrogen

English version with slogan

—

Primacy Road

Petrogen

Arabic version

E7,

429

Arabic version with slogan

S
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1.6 Logo Types

The correct methods of using the logo types of signage, prints etc.

7,

‘ Petrogen

‘ Petrogen

7R,

‘ Petrogen

Gradient full colors

Solid colors

Black color

7,

‘ Petrogen

E7,

‘ Petrogen

Maroon logo

Orange logo

Gray logo

7R,

‘ Petrogen

White logo on Maroon background

A

Primacy Road

Petrogen

White, Orange logo on Maroon background

10

N




1.7 Brand Icons ) E e
N &

= &

B an

€

e

RS




N
lypography

2.1 English Corporate Typeface SECTION 02

2.2 Arabic Corporate Typeface
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Typography SECTION 02

2.1 English Corporate Typeface

Proper Selection of Primary Font & in Detail Bold | CDEFGHIJKLM
PQRSTUVWXYZ

cdefghijklm

PETROGEN has selected Nexa Font as our primary corporate
English font; which allows us for representing our messages
from the enthusiastic to the practical understanding. Using
the careful use of typography reinforce our brand personali-
ty to valued customers.

5 Q@ Z >p
O oc Ow

pqrstuvwxXxyz

CDEFGHIJKLM
PQRSTUVWXYZ
cdefghijklm

Regular ——

>3 Q Z >
O o O

p gqrstuvwxXxyz

Nexa Font

Nexa family includes 16 very unique font styles & weights.
The font family is characterized by excellent legibility in both
- web & print design areas, well-finished geometric designs,
optimized kerning etc. Nexa is most suitable for headlines of Chofg(i‘;‘fs' 1“8 S % &/ () =72
all sizes, as well as for text blocks that come in both .

. I . 1
maximum and minimum variations. The font styles are ' Telll {3 ©
*

Figures— O 1 2 3 4 5 6 7 8 9

applicable for any type of graphic design - web, print, « L €0® Tt Q " /g m - '
motion graphics, etc. and other items like posters and logos. e @A°220fd,d8Y¥=c¢
VvV ~ hoe - <27y 9
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Typography SECTION 02

2.2 Arabic Corporate Typeface

Proper Selection of Primary Font & in Detail Bold | A A a 4 a o |
PETROGEN has selected Swissra as our primary corporate Uuad Ud U4 ) 32 a
Arabic font; which allows us for representing our messages 9 O & ¢ b hh o
from the enthusiastic to the practical understanding. Using the ]

careful use of typography reinforce our brand personality to ¢ $§ 9 @4 yu o J d

valued customers.
Regular —— Q pa a \._l | - |

Swissra Font

Swissra is an Arabic typeface that was inspired from Swiss _ | T P ¢
. . Figures —— .
graphic design.

The motivation behind the typeface was to create a neutral Chofg(i‘gfs' P“$7&/7()="72";
and carefully crafted Arabic font family that can be used on “ Q9111 {) ‘@, -
many different applications. Swissra also aspires to tribute the .

experience of Swiss graphic design and pass it on to the - <> 0T s =

Arabic graphic design scene.
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3.2 Secondary Colors
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Brand Colors SECTION O3

3.1 Primary Colors

How to Use the Primary Color & it's Detail?

A palette of primary colors has been developed; which will give an extraordinary look of the PETROGEN to represent the brand
identity to our relevant media. Choose the core colors as the primary color in your layout. We chose 6 basic colors representing the
PETROGEN identity: (Maroon - Cardinal - Cerise - Carnation - Dark Orange - ).

Pantone: 7427 C Pantone: 7426 C Pantone: 7635 C Pantone: 178 C Pantone: 144 C

CMYK: 000c |100m | 059y | 046k CMYK: 000c | 094m | 048y | 031k CMYK: 000c|094m | 033y | 012k CMYK: 000c | 086m | 070y | 000k CMYK: 000c | 050m | 100y | 000k
RGB: 146|000 | 045 RGB: 175|031|069 RGB: 212|041|099 RGB: 240]077|076 RGB: 247]148|029

Web: #92002D Web: #AF1F45 Web: #D42963 Web: #F04B4C Web: #F7941D

(€=)) €)) 4) )

75 Percent

75 Percent 75 Percent 75 Percent 75 Percent

©
£
©
et
O
O

S0 Percent 50 Percent

. 25 Percent 25 Percent

50 Percent 50 Percent 50 Percent

ark Orange

25 Percent 25 Percent 25 Percent

Carnation




Brand Colors SECTION O3

3.2 Secondary Colors

C27 MO Y78 K47
R116 G134 BS9
HEX #74863B

‘ ' 50% 30%
‘ ‘ 50% 30%
‘ ‘ 50% 30%

More Colors with More Detailed Analysis

A palette of secondary colors has been developed; which will give an
extraordinary look of the PETROGEN to represent the brand identity " Ces e o o

. R86 G95 B143
to our relevant media. The secondary colors are complementary to our HEX #5B5FSE

official colors, but are not recognizable identifiers for PETROGEN logo.
Secondary colors would be used in less than 10 percent of the palette

INn one plece. WEDGEWOOD

CB65 M24 Y11 K31
R64 G120 B149
HEX #407895

OLD GOLD

CO M15 Y85 K23
R205 G171 BS3
HEX #CDAB35

90% 70% 50% 30%

PATINA

C70 MO Y37 K42
R19 G125 B118
HEX #137D76

90% 70% 50% 30%

U L L N B
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Corporate ldentity

4.1 Corporate Identity Details SECTION 04

4.2 Contact Us
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4.1 Corporate Identity Details

Corporate identity management literally means managing your corporate identity. It is making sure that the
corporate identity is applied correctly, consistently to each application, taking into account the costs. We often
see many applications are being created under supervision of or in different divisions. Without corporate identity
management this easily results in the corporate identity being applied in different manners. Therefore a central
corporate identity management is a necessity. It is the only way for your organisation to build and maintain a
strong brand.

Our design components our logo, colors, typography and graphics have been
carefully crafted to bring The PETROGEN brand to life. The schematic applications
on the following pages from stationery to brochures, from advertising to
way-finding demonstrate the effectiveness of these components in action.
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Corporate |dentity SECTION 04

Stationery / Letterhead Front
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© 966114448072 © POBox0000RiYadh 0000 @ info@petrogen.co
© 966114448022 @ Kingdom of Saudi Arabia @ www petrogen.co




Corporate |dentity SECTION 04

Stationery / Letterhead Back

petroge?
. \6 . hugust 2019 N:‘OM
petrooe® (XT3
Petrogen

Wwww.petrogen.co




Corporate |dentity SECTION 04

Stationery / Fax Sheet
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SECTION 04

Corporate ldentity

Stationery / Business Card

l Ll alhgall pul

l Petl'[]gen Triple Employee Name

+966 500 000 000
ame@petrogen.co

n
+966 11 400 0000

+966 11 400 0002

Kingdom of Saudi Arabia

P.0 Box 00000 Riyadh 0000

3

Primacy Road

Petrogen

www.petrogen.com
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Corporate |dentity SECTION 04

Stationery / Envelopes A5, A4
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Corporate |dentity SECTION 04

Stationery / ID Card

3

S
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Stationery / Payment Voucher

| . by i

( Payment Voucher
Petroge;

bl /2 gl g ol

Pay to Mr./ Messrs:

Amount;

0)269 alio
O Cash i 0
O Bank: kil Date: / /Ayl Check No. 28yl O
Being: Jiléo lizg

a0 Jio o dliakn 3o 2 isllia -

Received by pliusoll

Management &laull Cashier  §gaisall (ol

@ +966114448072 © P.O.Box0000Riyadh0000 @ info@petrogen.co
© 4966114448022 @ Kingdom of Saudi Arabia © www.petrogen.co
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Stationery / Receipt Voucher

m, v

( Receipt Voucher
Petiogen oo, [ Jow[  Jua

Received From Mr./Messrs:

Galuaul /2 paanl 50 Liokiau]

Amount: opadg lio
O Cash a0
O Bank: kil Date: / /Ayl Check No. o8yl O
Being: Jiléo lizg

a0 Jio 5 dliata 3o sl -

Received by pliusoll

Management 8laull Cashier  §gaisall (ol

© 966114448072 © POBox0000RIyadh0000 @ info@petroge:

©+966 114448022 @ Kingdom of Saudi Arabia @ www. peirogevm
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SECTION 04

Stationery / Invoice

‘ Petrogen

{Date /o A jg-iLall pd) 6]9_'iLé}

Required From: 10 wiglholl Invoice

RecipientSignatre  Seller Signature
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Y
R R
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Corporate |dentity SECTION 04

Stationery / Notebook

A

imacy Rond

Petragen

B

Notebook | ‘ '
b Petrogen

‘ Petrogen

Notebook




Corporate |dentity SECTION 04

Stationery / Postpaid Card

A 6righoll (uagy &sliay

( Petrogen Postpaid Card
Petrogen

1234 5k78 987k 5432

Pl

. 6igaoll yaagpl 8sliny
ﬂmw Road Petrogen Postpaid Card
Petrogen

laitago

@+966 11444 8072 @ www.petrogen.co
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-Applications
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Applications / Folder Outside
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m Corporate Identity SECTION 04

Applications / Folder Inside

A

..




Corporate |dentity SECTION 04

Applications / Stamp

‘ Petrogen




Corporate |dentity SECTION 04

Applications / CD and Jacket
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Applications / Profile Cover
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Applications / Profile Cover Back
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Applications / Profile Inside
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Corporate ldentity

SECTION 04

Applications / RollUp

Primacy Road

Petrogen

LOREM IPSUM

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD TINCIDUNT UT LAOREET DOLORE MAGNA
ALIQUAM ERAT VOLUTPAT. UT WISI ENIM AD MINIM VENIAM, QUIS NOSTRUD
EXERCI TATION ULLAMCORPER SUSCIPIT LOBORTIS NISL UT ALIQUIP EX EA
COMMODO CONSEQUAT. DUIS AUTEM VEL EUM IRIURE DOLOR IN
HENDRERIT IN VULPUTATE VELIT ESSE MOLESTIE CONSEQUAT, VEL ILLUM
DOLORE EU FEUGIAT NULLA FACILISIS AT VERO EROS ET ACCUMSAN ET
USTO ODIO.

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD TINCIDUNT UT LAOREET DOLORE MAGNA
ALIQUAM ERAT VOLUTPAT.

LOREM IPSUM

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SED DIAM
NONUMMY NIBH EUISMOD TINCIDUNT UT LAOREET DOLORE MAGNA ALIQUAM ERAT
VOLUTPAT. UT WISI ENIM AD MINIM VENIAM, QUIS NOSTRUD EXERCI TATION
ULLAMCORPER SUSCIPIT LOBORTIS NISL UT ALIQUIP EX EA COMMODO CONSEQUAT.

@ +966 11444 8072 @ P.0.Box0000Riyadh0000 @ info@petrogen.co
O +966 11444 8022 @ Kingdom of Saudi Arabia @ www.petrogen.co

Prinecy Rooé

Petrogen
LOREM IPSUM

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT. SEO
iAM HORUMMY NIBH EUISMD TINCIJUNT UT LADREET DOLORE MAGNA
AUGUAH ERATVOLUTPAT,UTWISI ENIM AD MINIM VENIAM, QUIS NOSTRUD
EXERCI TATION ULLAMCORPER SUSCIPIT LOBORTIS KISL UT ALIOUIP EX EA
COMMODO CONSEQUAT. DUIS AUTEM VEL EUM IRIURE DOLOR IN
WENDRERIT IN VULPUTATE VELIT ES3E MOLESTIE CONSEQUAT, VEL ILLUM
DOLORE EU FEUGIAT HULLA FACIISIS AT VERO EROS ET ACCUMSAN ET
wSTOODIC,

LORE IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT, SEO
DIAM NONUMMY NIBH EUISMOD TINCIDUNT UT LAORERT DOLORE MAGNA
ALIGUAM BRAT YOLUTPAT
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Applications / Exhibition Popup
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-Electronic Media
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Electronic Media / Website

L




Corporate ldentity

Electronic Media / Email Signature

K7,

Petrdﬁgﬁ

M. +966 500 000 000
E. name@petrogen.co

Il calagoll puul

Triple Employee Name

www.petrogen.co

SECTION 04

File Message Insert Options Format Text Review o e
= & C . 2 . e | = L g= E bo Zaall ¥ Follow Up ~ ©
) Calibri (Body, ~ 11  ~ A" A == 8 4B @P Q @‘ @ EIJ ) ) )
) C ? High Importance
Paste i I u . A |E = = s  Address Check | Attach Attach Signature Assign Zoom
. J Format Painter - — ) Book Names File Item ~ - Policy ~ § LowImportance
Clipboard s Basic Text [ Names Include Tags = | Zoom
To..
i=1 ce. [
Send
Bcc..
Subject: - B B R
x)
-~
‘ Sl cathgoll ol
Primacy Road
Petrugen Triple Employee Name

M. +966 500 000 000
E. name@petrogen.co

www.petrogen.co




Corporate |dentity SECTION 04

Electronic Media / Presentation Slides

! . Click to edit Master title style

«..

Click to edit Master subtitle style

Click to edit Master title style

Click to edit Master subtitle style

Click to add Title
Click to add Subtitle

Click to edit Master title style

Click to edit Master subtitle style

P

7R,

Petrogen
Click to edit Master subtitle style
T m

Click to edit Master title style

46

N




Corporate |dentity SECTION 04

Electronic Media / Social Posts

! . Main Title

Lorem ipsum dolor sit amet, consectetuer
Primacy Road adipiscing elit, sed diam nonummy nibh
Petrogen euismod tincidunt ut laoreet dolore magna

aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci.

www.petrogen.co
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-Uniform
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Uniform / Set V.1
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Uniform / Set V.2
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Uniform / T-Shirt V.1

«..
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Uniform / T-Shirt V.2
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Uniform / Cap
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-Vehicles




m Corporate Identity SECTION 04

Vehicles / Oil Truck
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Vehicles / Pickup
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Vehicles / Van
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Vehicles / Sedan

‘ Petmgen

VA\ A
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-Flags
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Flags / V.1

Primacy Roa; "




m Corporate Identity SECTION 04

Flags / V.2
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Flags / V.3
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-Signage
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Signage / 3D Logo
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Signage / Carved Logo
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Signage / Pylon V.1

- o

‘ Petrogen ‘ Petrogen
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Signage / Site Directional Sign

ENTER

EXIT
Jo—a > < agj)A
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Signage / Site Directional Sign

alylia] aglai B

ol_o Jljga |
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Signage / Store Sign

SUPERMARKET S ajlo jug
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Signage / Freestanding Sign
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Signage / Identification Signs
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Signage / Store Signs

(OILCHANGE ;.g__!j,l__.__éw OILcHANGE & g jjlas

( TIRE REPAIR aljllal addual TIRE REPAIR Jljlial A

( CAR WASH Salylus alaws CAR WASH Sl 8duuso

.




m Corporate Identity SECTION 04

Signage / Pumps Theme

GASOLINE
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Signage / Informative Stickers
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Signage / Informative Stickers (2)
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Signage / Safety Stickers

© @

FIRE EQUIPMENT

LOCATOR ARROW FIRE EXTINGUISER FIRE HOSE REEL
FIRE ESCAPE ROUTE FIRE ESCAPE FIRST AID
LOCATOR ARROW ROUTE SIGN EMERGENCY SIGN

00 0060
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Signage / Road Sign V.1

Corporate ldentity

P32 o
35 KM
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‘ Petrogen
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Signage / Road Sign V.2

ssen VR
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Signage / Road Sign V.3

P32 o
35 KM

&
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‘ Petrogen
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Signage / Unipole Sign

-

\
\ (
, Petrogen
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Signage / Billboard

Corporate ldentity

I
R

Petrogen

SECTION 04

F7A

‘ Petrogen




m Corporate Identity SECTION 04

Signage / Danglers

7R,
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‘ Petrogen
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I

Signage / Logo Poster
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Signage / Signatures Sign

WORKER'S HOUSE
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Signage / Hanging Poster

‘ Petrogen

WORKING HOURS

MONDAY - FRIDAY
9:00am - 10:00pm

Saturday: 10:00am - 7:00pm
Sunday: 11:00am - 6:00pm

® www.petrogen.co ii i




m Corporate Identity SECTION 04

Signage / Office Sign

‘ Petrogen

—

Q@ +966 11 444 8072 www.petrogen.co
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-Gift [tems
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Gift Items / Mag
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Gift Items / Flash Memory
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Gift Items / Bag
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Gift ltems / Paper Air Freshener

Primacy Road

Petrogen

o
2
e,do‘?:
WWW.P




Corporate |dentity SECTION 04

4.2 Contact Us

We have tried our level best to focus our brands portfolio

of world class designs and expert group; through our

corporate extended brand guideline. Here you'll got to @ info@petrogen.co
know brand tools has additional resources and guidance

on the entire PETROGEN brand. | @ www.petrogen.co
If you have any question, please feel free to contact with

our special team.

Thanks.




Innovation ldeas

WD Agency all designs & artwork in this guideline is one of WD magnificent work.
ldeas, Concepts, designs, and innovations are the soul of WD's creative minds (2020).

wwWw.wd-adv.com
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