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Brand Book Manuals & Guides

This manual also provides in Adobe Acrobat 8.0 PDF file for viewing on Macintosh or Windows
platforms. We recommend downloading the file and viewing it on your desktop. All entries on the
contents page are linked to their respective pages. The complete file or its individual pages can

also be printed on A4 - A3 paper, preferably using a color printer.
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E Brand Basics SECTION 01

1.1 Logo Elements

The Superfal corporate logo is playing role as representative of our initiative, our people, and our brand to the world. The logo is a valuable corporate
asset that must be used in the proper and approved way. Our corporate logo is building block of our corporate identity that ensure our strong existence
and represents our company, our people, and our brand to the world. The Logo is a valuable corporate asset that must be used in the proper and approved
way of designing.

Brandmark Logo Concept Brand Colors
Logo l

£\
S .@ .5

Brand Symbol

| I—

SUPERFAL"

Brand slogan

Brand Slogan

Brand Wordmark —
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Brand Basics

SECTION 01

1.2 Clear Space & Size

To Fit in with Clear Space

To ensure prominence and legibility, the brandmark and all its variations are always surrounded by a
minimum area of clear space. Nothing should ever intrude into this area, such as a graphic device,
imagery or type. The construction of the clear space area is based on the “X”, as shown on the right.
The minimum area of clear space is shown on the right by the rectangle containing the brandmark
and its variations.

The rectangle itself is not visible and does not print.

Note: the clear space shown on this page is 3 minimum and should be increased in all applications
wherever possible.

Minimum Size of Logo

The Superfal logo represents its visual strength in various sizes, the
minimum size as in Figure (A).

Maximum Size of Logo

There is no maximum size for Superfal logo usage.

However, But when using the Superfal logo at very large sizes (over 3 feet wide)
you will need to adjust the size and position of the Logo’s symbols should be
reduced and repositioned closer to the Superfal logo so it is legible but
unobtrusive.

* The sizes shown are incorrect just to clarify

* Show (1.5 Logo Version) page (09)

>< ><

SUPERFAL '
:

Minimum size:
Figure (A) For Printing: (width): 1.2 cm
On screen (width): 120 px
without slogan
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Brand Basics SECTION 01

1.3 Logo Placement

Clear Spacing for the Logo Placement

Try to make sure that the Superfal logo should appear in the upper left-hand corner, in full color, on a white background. The proper placement in this
location for communication purpose helps to build Superfal logo-awareness.

Preferred Alternate
Placement Demo Placement Demo

VA A TAY

SUPERFAL . SUPERFAL

Spacing for
Preferred Placement

Spacing for
Alternative Placement

VA VA

SUPERFAL SUPERFAL !
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Brand Basics

SECTION 01

1.4 Some Incorrect Usage (Don'ts)

It is extremely important for brand success that the logo be displayed correctly.
This includes always using the correct typefaces and the correct relative positioning and size of all elements.
The examples on this and the following pages illustrate unacceptable displays.

01. Do not outline the logo 07. Do not add words to the logo

02. Do not change the color 08. Do not add gradient color to the logo

03. Do not distort the logo 09. Do not put the logo on complicated photos

04. Do not add shadow to any part of the logo 10. Do not put the logo on a background with insufficient contrast

05. Do not place logo in a holding shape 1. Do not add additional graphic elements to the logo

06. Do not rotate or angle the logo 12. Do not crop any portion of the logo

01

02

03

04 05 06
SUPERFAL SUPERFAL SUPERFAL SuRERANL SUPERFAL
07 08 n 12
MARKA
SUPERFAL SUPERFAL SUPERFAL SUPERFAL
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Brand Basics

—7

1.5 Logo Versions

Logo Versions

The correct methods of using the logo versions of signage,
prints etc.

Logo symbol

VA

—7

English, Arabic version

VA

=

SUEERFAL
JLapgw

English version

VA

=

SUPERFAL

English version with slogan

VA

SUPERFAL

Brand slogan

SECTION 01

Arabic version

VA

=

JWapgw

Arabic version with slogan

VA

—1

JLapgw

grai J1E=30)
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E Brand Basics SECTION 01

1.6 Logo Types

Logo Types
The correct methods of using the logo types of signage, prints etc.

Logo Types (Standard)

VA

VA VA

SUPERFAL SUPEREAL SUPERFAL SUPERFAL

Full colors Full colors on Turquoise background Turquoise color logo

White logo on Turquoise background

Logo Types (Narrow)

TAY VA VA VA

=2 9 = S

SUPERFAL SUPERFAL SUPERFAL SUPERFAL

Black solid color Gray color White logo on Green background Green logo on White background

10 -
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1.7 Brand lcons
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1.7 Brand lcons
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1.7 Brand lcons
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U Typography

2.1 English Corporate Typeface SECTION 02

2.2 Arabic Corporate Typeface




Typography SECTION 02

2.1 English Corporate Typeface

Proper Selection of Primary Font & in Detail Bog. A B CDEFGHIIJKLM
Superfal has selected Cocon® Next Arabic Font as our primary N OPQRSTUVWXYZ
corporate English font; which allows us for representing our messages abcdefghijklm
from the enthusiastic to the practical understanding. Using the N . £ w
v X z
careful use of typography reinforce our brand personality to valued °© P Qq s Y y
customers.
Regular —— A B CDEFGMHIJKLM
N OPQRSTUVWXYZ
9 bcdefghijklm
n opqgqrstuvvwHXxyz

Cocon® Next Arabic

Cocon Next Arabic is a beautiful sans serif English typeface family
created and published by By the most famous artists, letterer and
occasional illustrator. Cocon Next Arabic has a flat vintage feel to it

Figues — 0 1 2 3 4 5 6 7 8 9

. . . . Special P . — S e e
due to it’s almost round edges making it great your English type Choretere }—4 ] § $ /7 &/ () =272 ;
design needs. Take it out of its cocoon! w .

i T ¢ [ 1 1 {3} # ¢

« R € ® t ” . * ¢
® e @ ° °* © f , ¥
~ V] . - < > > <
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Typography SECTION 02

2.2 Arabic Corporate Typeface

Proper Selection of Primary Font & in Detail

B A & a a © o o |
Superfal has selected Cocon® Next Arabic Font as our primary 13- 13- Ui’ U j ) A
corporate Arabic font; which allows us for representing our messages e & &G £ b
from the enthusiastic to the practical understanding. Using the
careful use of typography reinforce our brand personality to valued e g 9 o v p J
customers.
Regular [—— A e e a (&) (@] o |
L Y Yv o jog A
JdJ 9 w £ b
c g1 9 o U p J
[
Cocon® Next Arabic
Cocon Next Arabic is a beautiful sans serif Arabic typeface family
Fi o .
created and published by By the most famous artists, letterer and v ' rw g 0 1 V A9
occasional illustrator. Cocon Next Arabic has a flat vintage feel to it
Cy . . . . Special P . — S e e
due to it’s almost round edges making it great your Arabic type design . }—4 | § $ /L & /7 () =72 :
needs. Take it out of its cocoon! » .
i T ¢ [ 1 1 {3} # ¢
« R € ® t ” . * ¢
® @ @ ° * © f , ¥
~ V) . - < > > <
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Brand Colors SECTION 03

3.1 Primary Colors

How to Use the Primary Color & it’s Detail?

A palette of primary colors has been developed; which will give an extraordinary look of the Superfal to represent the brand identity to our relevant
media. Choose the core colors as the primary color in your layout. We choose Two basic colors representing the Superfal identity: (Turquoise- Green).

Pantone: 7723 C Pantone: 367 C

CMYK: 065c | 000m | 037y | 015k CMYK: 049c|000m | 080y | 000k
RGB: 064 168|157 RGB: 140200 | 101

Web: #40289d Web: #8cc865

(M (2)

75 Percent 75 Percent

50 Percent

. 50 Percent
. 25 Percent

25 Percent

Turquoise

8 -l



Brand Colors SECTION 03

3.2 Secondary Colors
€85 M50 YO KO }» %30
R27 G117 B188
HEX #1b75bc
More Colors with More Detailed Analysis
A palette of secondary colors has been developed; which will give an
extraordinary look of the Superfal to represent the brand identity to our C:AC';‘;:YBOL‘;;
relevant media. R68 G149 B209 B0
HEX #449501
The secondary colors are complementary to our official colors, but are not
recognizable identifiers for Superfal logo.
secondary colors would be used in less than 10 percent of the palette in one
B MEDIUM SEA GREEN
plece. €75 MO Y75 KO %30
R43 G182 B115 °
HEX #2bb673
FRUIT SALAD
C75 MO0 Y100 KO
R57 G181874 }_‘ R0
HEX #839€EC3
%‘ %90 %70 %50 %30
%‘ 90% 70% 50% 30%

19 -
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Corporate Identity SECTION 04

4.1 Corporate Identity Details

Corporate identity management literally means managing your corporate identity. It is making sure that the corporate identity is
applied correctly, consistently to each application, taking into account the costs. We often see many applications are being created
under supervision of or in different divisions. Without corporate identity management this easily results in the corporate identity
being applied in different manners. Therefore a central corporate identity management is a necessity. It is the only way for your
organization to build and maintain a strong brand.

Our design components our Logo, colors, typography and graphics have been carefully crafted to
bring The Superfal brand to life. The schematic applications on the following pages from
stationery to brochures, from advertising to way-finding demonstrate the effectiveness of these
components in action.

21 -
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Corporate Identity

SECTION 04

Stationery / Letterhead Front

VA

SUPERFAL

4

@ +96614 8354335 () PO.Box 2745 Dammam 1212 @ info@superfal.com
© +96614 8354335 (® Kingdom of SaudiArabia (@) www.superfal.com

N

SUPERFAL

D

@ 966148354335 Q) RO.Box 2745 Dammam 1212 @) infasuperfal.com
@ +96514835 4335 () Kingdom of Saudli Arabio @) www.superfal.com

23



Corporate Identity SECTION 04

Stationery / Letterhead Back

24



Corporate Identity SECTION 04

Stationery / Fax Sheet

YA

SUPERFAL

?

@ 066140354335 Q m @
@ +96614 8354335 @ Kingdom of SaudiArabls @ wwwsupertal.com

@ +96614 8354335 () PO.Box 2745 Dammam 1212 @ info@superfal.com
© +96614 835 4335 () Kingdom of SaudiArabia @) www.superfal.com

T4
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Corporate Identity SECTION 04

Stationery / Business Card

&

SUPERFAL

www.superfal.com

§I \ USU G bgall pwl

y1ahgll growwall

Triple Employee Name

SUPERFAL General Manager
@ +966 500 000 000
name@superfal.com

® +96614 8354335 @ Kingdom of Saudi Arabia
© +96614 8354335 @ P.0Box 0000 Riyadh 0000
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Corporate Identity SECTION 04

Stationery / Envelope DL

YA

SUPERFAL

@ +96614 8354335 () P.0.Box 2745 Dammam 1212 @) info@superfal.com
© +96614 8354335 (®) Kingdom of SaudiArabia www.superfal.com
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Corporate Identity SECTION 04

Stationery / Envelopes A5, A4

AVAY

SUPERFAL

AVAY

SUPERFAL

@ +96614 8354335 ) PO.Box2745Dammam 1212 @) info@superfal.com
© +96614 8354335 ) Kingdom of SaudiArabia www.superfal.com

T, 4
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E Corporate Identity

Stationery / 1D Card

SUPERFAL

gLﬂ.liJI whgall puwl
J1audgll rounall

N

0375 # :niutgll pdyl

SECTION 04




Corporate Identity SECTION 04

Stationery / Payment Voucher

L YAY

SUPERFAL

@0 aiw
(e e w [ JmJna e

3tl /gl ] lgdpol

Pay to Mr./ Messrs:

Amount: 101389 glio
OCash: dads O
OBonk: ______iclii Date:  / / idul CheckNo.______iphchir O
Being:. iildo clisg

Al 2 1 UYL 3 > k1 ¢

Cashier  ggasall ¢ssol Received by pliuall

N/

@ 496614 835 4335 @) PO.Box 2745 Dammam 1212 @) info@superfal.com
© +96614835 4335 @ Kingdom of SaudiArabia @) www.superfal.com

30



Corporate Identity SECTION 04

Stationery / Receipt Voucher

(VAN

SUPERFAL
VAd aiw
: : 2 s

o 0w a (C w (e e
Received From Mr. / Messfs:. 203t /sl (0 iolian|
Amount: 10389 glo
OCash: dasi O
OBanki___________:cligl Date:  / /e CheckNo.____ iafcli O
Being: s ilao cllig

A 2 1 DI L 3 > 1

Cashier  Ggasall ssol Received by pliuall

N/

@ 1966148354335 ) RO.Box 2745 Dammam 1212 @ info@superfal.com
© 4966148354335 @ Kingdom of SaudiArabla (@) www:superfal.com
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Corporate Identity SECTION 04

Stationery / Invoice

VA

SUPERFAL
Date: / /iyl © &g iLall ady 6ygla
Required From: g0 wollaall Invoice

p v
No. Description gl c
: IEX £ X X

Sliuall g sbos il gsbos

Reciplent Signature Setter Signature
@ +96614 8354335 () PO.Box 2745 Dammam 1212 @) info@superfal.com
© +96614 8354335 () Kingdom of SaudiArabia www.superfal.com
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Corporate Identity SECTION 04

Stationery / Notebook

&

SUPERFAL

Notebook

33
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E Corporate Identity SECTION 04

Applications / Folder Outside

SUPERFAL




Corporate Identity

SECTION 04

Applications / Folder Inside

SUPERFAL

36



Corporate Identity SECTION 04

Applications / Stamp

37 -



Corporate Identity SECTION 04

Applications / CD and Jacket

(Pa
\—14

SUPERFAL

O

www.superfal.com

38l



Corporate Identity SECTION 04

Applications / Profile Cover

SUPERFAL

LA

SUPERFAL

www.superfal.com Company Profile

39l



Corporate Identity SECTION 04

Applications / Profile Inside

10/ About us 10/ About us

About us

Ravem Lpsam dilar it amot, Concecttuee 3SLpiUCing oLt 580 dlam nonummy ish eulsmod rineidun uf laoreer dolose
magaa aliquam et veluloa. LL wis, &nim 30 mirvm u

K HCHR X 68 SMMOCE CoTeakec, Duks sutem vel eum e doler in hendreit in vipviate vali esse melestie
‘earacqust, vetilum Fachlsis 3t vars ares ‘

avgse [
Lavem (gsum dolar sic amet, cons ectetuer aulotscing els, ed Lo GBI DN Folsmd ENGINNAE o€ lsoreet doloee
e velutas i i oist

EAliQuip € 9.COMMOCE CONSAUML.
‘gatar it amer, consecteauer aetpiscing e, st elem monumy nish eulsmod Gckhunt ut Leoreet dolore
el im 3¢ minim veni

it allcuia ox #a camnovo cossequat. D autem vel eum iriure COLOr In HENJAIE 17 VUIDUEME WL #1s Molesie
cassequst, *

Lare [gaum delar sis smet, censecusever aeisiacing ells, sed dlam namsmimy nibh ewiamod dncidunt ve Lzoreet delore
magaa aliquam ot voludeat U wis ekem ac minim vonlam, quis. nastnud anerc tation ullaeacorper susciekt lobortis nis!
X SHOD X €8 CHONOCO COMEQUAL. DUIS SULET Wl #ulh i GOLCK [ BANGHEAL (1 VUIGVSLE weIK 558 molestie
caeavauet,

Lovem ipsum dotar st amet, cons extetver asipiseing el sed diam AonUTY O EUTOY LACIAUT K¢ L207ERt BoiEe
M3 aliquem erot velutsa. Ut misl erim a6 mim ven(am, quis nestud eaerc Lolen per WSCIpt kot it
& sl e o3 Gommoc consrou.

65 00R3F 58 BT, CHSECLESUES aclsnicin el
o388 slkquom e1ot elspet. UL mid: 1400 a6 w0l venlar, auis msined €nerc kolon il amsorpes sscips otunls st
i e €8 CamoC CAYIGUSE. DUIS BB a1 4 ikr® Goloe (1 hendiuiE 1 vllowEath velK eise mekestic
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Corporate Identity

SECTION 04

Applications / RollUp

SUPERFAL

About us

Lorem ipsum dolor sit amet, consectetver adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nislL ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan
et iusto odio dignissim qui blandit praesent luptatum zzil delenit augue duis dolore te
feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut Laoreet dolore magna aliquam erat volutpat. Ut wist enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan
et iusto odio dignissim qui blandit praesent luptatum zzil delenit augue duis dolore te

s @ PO.8ox 2745 Dammam 1212 @ info@superfal.com
5 @ Kingdom of SaudiArsbia @ wwwsuperfal.com

966 14 835 433
@ +966 14 835 433

SUPERFAL

Lorarm, (psum dolor Sit SMAt, CONSECLatUBr aJipISCing Sl 569 Olam nonummy nion
evismod clncidunt ut Laarces dolore mann aliquam erst volutpst, Us wisl enim 8d minim
varam, quis nostrud exc:  bllamcospor susciplt labortis risl Ut Aliquip ox €3
Commoda consequas, Duls 8utem vel eun krlure Golor In hendherit 10 vuloucace wellt esse
malostie consequat, vel (llum dolore eu feugiat mulla Racilists ot vera erws o sccumsan
€t iAo odio Gipnistim Ui bLandis praesent lwacstum 237il delenit sugue duis dolare te
Feugait nulla
Loceen ipsum daloc Sit snet, €ont actetuer sdipscing alt, 480 disn Aorummy nibh
euismod rincidunt ut laareet dolore magna aliguam erat volutpar. Ut wisl enim ad minim
voam, quis AORtIUd exCicl Tatian BILAMEoMPEr SUSCIPLE 10bE/HES risl UE Aiquip % &3
commeda consequa,

Lorem lpsum dolor it ames, comsectetuer adiplscing ol sed diam nonummy albh
euismod FLncidurt ut 1aares dolore magad Siqubm st volutpst. Ut wis enim 80 minim
venlam, quis nostrud exerel tatlan ullamcorper susclpls lobortts rist vt aliquid ex €3
Commoda consaqust. DS SULam vol e iribed Golor in hendhesit in vuIpUEEE welit asse
malestie cansequat, vel Ulym dolore eu fevglat nulls faclllsis a¢ vero eros o¢ sccumsan
b iwsta oo dign FEsEAR Wotatum Z21il deleit dugue duis d9lare te

st
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Corporate Identity SECTION 04

Applications / Exhibition Popup
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Corporate Identity SECTION 04

Electronic Media / Website
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Corporate Identity

SECTION 04

Electronic Media / Email Signature

Message | Insert  Options  FormatText — Review

B tz:tp Calibri (Body, - 11~ A A7 | iZ - IE - %_ [iﬂ @ Q =) Qr @ ¥ Follow Up ~
B Copy

! High Importance
Paste . B 7 U | W.A-. E] == Address Check  Attach Aftach Signature Assign | Z
~ < Format Painter — = Book Names = File Item~ . Policy - ¥ Low Importance
Basic Text T | Names Include

Clipboard ]

Tags | Zoom |

To... ‘

YA

JulUl bgall panl

Lasgll rawall N (N gl susi

Triple Employee Name e '

SUPERFAL Triple Employee Name
G LM

cnere oneaer SUPERFAL General Manager

+966 500 000 000 @ +966 500 000 000
g name@superfal.com § © name@superfal.com Q

©® www.superfal.com
www.superfal.com

415Gl



Corporate Identity

SECTION 04

Electronic Media / Presentation Slides

(VA

Click to edit Master title style

Click to edit Master subtitle style

Click to edit Master title style

Click to edit Master subtitle style

Click to edit Master title style
Click to edit Master subtitle style

Click to edit Master title style

Click to edit Master subtitle style

YA

SUPERFAL

SUPERFAL

Click to edit Master title style

www.superfal.com
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Corporate Identity SECTION 04

Electronic Media / Social Posts

SSSSSSSS

€
o
°
g
o
Q
2
@
3
3
3

@ +96614 835 4335
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-Uniform




E Corporate Identity SECTION 04

Uniform / V.1

49



E Corporate Identity SECTION 04

Uniform / V.2

50



E Corporate Identity SECTION 04

Uniform / V.3
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Corporate Identity SECTION 04

Uniform / Pin Button Badge

SUPERFAL
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E Corporate Identity SECTION 04

Uniform / Cap
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-Vehicles




Corporate Identity SECTION 04

Vehicles / Sedan / V.1

SUPERFAL

55l



Corporate Identity SECTION 04

Vehicles / Sedan / V.2

% SUPER MARKET

SUPERFAL

www.superfal.com 5 .‘.
2

4
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Corporate Identity SECTION 04

Vehicles / Mini Van / V.1

A\
| E Super Market

\.m
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Corporate Identity SECTION 04

Vehicles / Mini Van / V.2

% Supet Market

SUPERFAL

www.superfal.com
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Corporate Identity SECTION 04

Vehicles / Van / V.1

% SUPER MARKET

SUPERFAL
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Corporate Identity SECTION 04

Vehicles / Van / V.2

r B 5 super marker

SUPERFAL
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-Flags




E Corporate Identity SECTION 04

Flags / V.1

62l



VA

E Corporate Identity SECTION 04

Flags / V.2

= s

SUPERFAL SUPERFAL

www.superfal.com

Y,
=
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E Corporate Identity SECTION 04

Flags / V.3
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand

i e v

R e r rae
a SUEK: SuglrKoala
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Interior Signage / Display Stand
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Corporate Identity SECTION 04

Safety Signs

r——
4 2 < DANGER FIRE DANGER [ DANGER ]
1\- 7 3\- N /) (3 SN EREH | | vo swokme | | FLAMMABLE
2 s CONSTRUCTION SITE “ £4 DO NOT OBSTRUCT NO IGNITION LIQUIDS
c, BUTION SRASTENES DO NOTKEEP OPEN NEAR 3 METER | il [YeRIENToTY
) ° ESCALATOR STAIRS L 4
P —
3\' -> I R' I I m [ToancerR | M BECHCER N[ ~Notice ML Sor ]
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-Outside Signage




Corporate Identity SECTION 04

Outside Signage / 3D Logo
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Corporate Identity SECTION 04

Outside Signage / Carved Logo
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SECTION 04

Outside Signage / Store Sign

% SUPER MARKET

SUPERFAL

SUPERFAL

WWw.superfal.com

SUPERFAL
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Corporate Identity SECTION 04

Outside Signage / Road Sign
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SUPERFAL
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SECTION 04

Corporate Identity

Outside Signage / Unipole Sign

Super Market
SUPERFAL www.superfal.com
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Corporate Identity SECTION 04

Outside Signage / Billboard

e

SUPERFAL
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. www.superfal.com
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Corporate Identity SECTION 04

Outside Signage / Danglers

VA
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SUPERFAL
www.superfal.com SUPERFAL
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Corporate Identity SECTION 04

Outside Signage / Logo Poster
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Corporate Identity

SECTION 04

Outside Signage / Signatures Sign
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SUPERFAL

Jloe Sw

WORKERS'HOUSE

www.superfal.com
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Corporate Identity SECTION 04

Outside Signage / Hanging Poster

SUPERFAL

Working hours

Sunday - Friday
9:00am - 10:00 pm

Saturday: 10:00 am - 7:00 pm
Sunday: 11:00 am - 6:00pm

2

www.superfal.com
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Corporate Identity SECTION 04

Outside Signage / Office Sign

www.superfal.com
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-Gift ltems




E Corporate Identity SECTION 04

Gift ltems / Mag

VA

SUPERFAL
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Corporate Identity SECTION 04

Gift Items / Flash Memory
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E Corporate Identity SECTION 04

Gift ltems / Bag
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SUPERFAL
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Corporate Identity SECTION 04

Gift Items / Paper Air Freshener
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SUPERFAL

VA

SUPERFAL
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4.2 Contact Us

Contact Information

We have tried our level best to focus our brands portfolio of world class designs and
expert group through our corporate extended brand guideline. Here you’ll got to know
brand tools has additional resources and guidance on the entire Superfal brand. If you
have any question, please feel free to contact with our special team.

@ info@superfal.com
@ www.superfal.com

Thanks.
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Innovation lIdeas

WD Agency all designs & artwork in this guideline is one of WD magnificent work.

Ideas, Concepts, designs, and innovations are the soul of WD's creative minds (2019).

www.wd-adv.com
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www.superfal.com





